LAMAR LANDING MASTER PLAN

TAB 7 - PUBLIC ART PLAN
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LAMAR LANDING MASTER PLAN TAB 7 - PUBLIC ART PLAN

MISSION:

The mission for the public art within the Lamar Land-
ing Master Plan is to enhance the visual appearance
of the public spaces and to engage all age groups of
the community.

GENERAL LOCATION:

The public art will be located within Planning Area 8.
The artwork will be located within this public space
to encourage pedestrian access in which the artwork
can be an interactive piece for the community.

TIMING & INSTALLATION:

T — | S R e The timing of installation for public art within this

5 waARD , : i y» N N Master Plan will depend on the CSP approval process
PLUMBING & E — - . WIREE R ; i | X - . .

__HEATING = —=eaa ST N o ¢ and the (PIP) Public Improvement Plan. When the site
| + e plan process for Planning Area 8 is underway, it will

include information about the nature, location, mate-

rials, and theme for the public art.

PUBLIC ART BUDGET:

*Non-Residential: 11.8 AC X $540 = $6,372.00
*Residential: 9.43 ac X $330.77=5%3,119.16
75% Professional Artist Budget $7,118.37

5%  Public Art Plan Application Fee $474.55

10% Future Mainenance Repairs $949.12

10% Project Coordination $949.12
Total: $9,491.16

Note: 1.Schedule to be determined at time of CSP.
2. All images are for illustrative purposes only.

3. Signage cannot be used to fulfill the public art requirement and logos cannot be included within the public art piece. 1st Submittal: July 21, 2020
2nd Submittal: September 25, 2020

. 3rd Submittal: January 12, 2021
Klmley »Horn 4th Submittal: March 4, 2021
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